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2024 THE 6TH CHINA (SHANGHAI) INTERNATIONAL BAMBOO INDUSTRY EXPO
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China Forestry Society
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Supported by
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China National Arts and Crafts Society
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Bamboo Machinery Branch of China Forestry Machinery Association
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www.bambooexpo.cn
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Sponsored by
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Bamboo Branch of China Forestry Society
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Bamboo Crafts Special Committee of China Arts and Crafts Societ
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Bamboo and Wood Enterprise Development Branch

PEMRWFEIERS SRR LRSS

Bamboo and Wood Enterprise Development Branch
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Forestry and Grass Intelligent Technology and Robotics Branch
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Bamboo and Rattan Resource Utilization Branc
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Forest and Grass Intelligent Technology and Robotics Branch
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Zhejiang Bamboo Industry Association
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Huanyu Exhibition (Shanghai) Co., Ltd
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The 6th China Shanghai International Bamboo Industry Expo in 2024 was
held from July 3 to 5, 2024 at the Shanghai New International Expo Center,
with the theme of "Consolidating Brand Power and Exploring the Bamboo
Industry World". It has been progressing and growing together with the
Chinese bamboo industry, gathering nearly 300 enterprises, over 1000
brands, and an exhibition area of 20000 square meters. The Expo will rely
on unparalleled resource advantages to transform from a pure B2B offline
trade platform to a dual cycle of export and domestic sales A full link
platform that combines online and offline, providing cutting-edge
technology and services for the bamboo industry from production to sales,
assisting enterprises and brands in optimizing resource allocation, and
actively promoting the digital, intelligent, and innovative transformation
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In the future, the exhibition will further expand and cover all aspects of the bamboo
industry. The Bamboo Expo is a well-known professional brand exhibition in the
bamboo industry in Asia, carrying tens of millions of bamboo industry people to ride the
wind; Through the fog, 15 efficient business matchmaking meetings efficiently match
precise resources, lead businesses to seize this year's "golden" business opportunities,
listen to wisdom, and gather industry experts to offer valuable solutions.

As a grand event that showcases innovative achievements in the industry and connects
upstream and downstream industries, the Bamboo Expo has been deeply cultivated for
eight years, adhering to the original intention of serving the industry. Through exhibition
displays, bamboo industry development forums, bamboo industry festivals, interactive
awards, and other sections, it fully stimulates the platform functions of trade docking,
trend distribution, channel expansion, publicity and promotion, connecting numerous
domestic and foreign exhibition brands and professional buyer groups, and building a
new ecosystem of the bamboo industry, Create new potential for the development of
the bamboo industry, and provide full chain innovative solutions for enterprises and
their user industries to achieve sustainable and high-quality development. From the
consumer and industrial perspectives, we aim to integrate industry resources across
borders, extend exhibition functions, break the time and space constraints of annual
commercial exhibitions, lead the industry trend, match commercial resources, shape
the value of the bamboo industry, and comprehensively present the overall develop-

ment of China's bamboo industry brand under the influence of the new lifestyle.
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Exhibition introduction

There are various types of offline business matchmaking meet-
ings, and the demand for online procurement is even more
promising. The official exhibition mini program will assist
high-quality buyers in finding targets and booking activities in
segmented fields before the launch. Thousands of supply and
demand information will be scrolled and broadcasted, allowing
exhibitors and exhibits to have a panoramic view. Real time
communication between supply and demand sides will be
achieved, and business opportunities will be reached with just
one click, expanding business boundaries.
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TThe CBIE Shanghai International Bamboo Expo, based in
Shanghai and radiating globally, has a leading position in
business and trade. This exhibition brings together well-known
brands from all over the industry and gathers eight major exhibi-
tion groups nationwide - "Qingyuan Exhibition Group", "Anji
Exhibition Group", "Zixi Exhibition Group", "Xingwen Exhibition
Group", "Ningbo Exhibition Group", "Fuyang Exhibition Group",
"Hunan Exhibition Group", and "Yifeng Exhibition Group" - to
make a strong appearance. Each exhibition group brings
high-quality products from the source and their strength to

attack,Assist in the high-quality development of China's bamboo)

industry!
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TURER. fHEE. #RE. £75. NEE;

Industry agents, distributors, wholesalers, manufacturers, franchisees;

BREE. BRE. B BSSF. 87 BRH5. ERN;

Star rated hotels, homestays, inns, business clubs, restaurants, clubs, and resorts;

Bh. BREAE. E#ME. KE;

Supermarkets, department stores, convenience stores, and home furnishings;

ERX. MYAE. Xt~ BESEE. BRAE. BMENE;

Tourist attractions, planning companies, cultural and tourism real estate, rural complexes, construction companies, garden landscapes, etc;

Eit 2. MERFRITHNER). ERRITAE. KWRITAE. BRIZITAFFE,;

Decoration design units, standardized architectural designers (institutes), interior design companies, landscape design companies, architectural design companies, etc;

HEORZE. EREMERAIL;

Import and export traders and key group buying units;

BE. EfEER. BRBEE. {EERTa;

E-commerce, live streaming e-commerce, cross-border e-commerce, and community live streaming platforms;
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Decoration and decoration construction unit;

o N & o A W =

-




%Ennnﬂﬂ Exhibiting brands

WXBHERHIE

k= S

SEEE

TEEAE—

0

ANONSUO
N
D> A1

HignSoatinal

NoaHPCioL A
BT BELRRE =oa
I-J
—
PUEFIN E E
/M
Vil Thermor = B3

(= it Rt

Echanqe@
2w
A

WEAVER
BIRD

= JINGWEI
28 A SPATEMEAGE
G
- Spanl i
B ¥F &k

duom
e KGKA .
EERI

&
e A A

ol ey 1y

(poyme Ok =f

7

SONANCE

f o treic 3P Vf’rﬁ

NoaupCToL

— ONYOU R
Bl - REFLRE
SENTAT g:g:%
AARG 2D
» i
@;ﬁ iz EIPEIE

|

SRKKT

BORUIKATE

ﬁtvﬂ{l()Y—TECH

(=
i

IHONG SHING JI MU CANG

s P

LIANSHENG

& FH

o

#Hray
(B

JOECHAN

GWE SHANGHAI 2024

) 2 e A

b

=By

home Everywihere

EANL

J

dn=B

LR NIRRT

Serta
ARices | IYD .= 4
FIARKE
//\ FRES E
38 cloup House =1
e

Thermor =

&

i
Co X arlinith msmm

b

JDVEERE

o L

uuuuuuuu




BiE%iE Exhibiti Data

25.10% [N RN TN
2026% I TMEXE
16.65% | N TTHBE®

15.15% [ MIZS
10.37% 1 R
822% 1N mg&
44% W ThRHE
Uy O 3]
Visitors Category

27.1% 254ms/A32rs/IN%ERS
11.7%  mBas/RE

10.6% ' #HHORS

9.3%  MERGTHNER)/ERIET/ SLT/ERNILT
8.6%  HER/ERRHE/IEEE
7.5% SXUEREETFE/HRITH
6.6%  Z£7=5/ODM/OEM

3.7% IMR /= E/ﬁﬁ?ﬁ?ﬂﬂ?‘%
3.6% HESZEHERAT

2.9% ﬁ%ﬁ%ﬁ%ﬁk*mﬁ

2.8% FEMXREE/AsATLMS
1.7%  1nEaiEEx

1.5% #HHEORSZHE

1.3% ##&

1.1% @ Hftt

BINR 3

Overscas Buyers Source

CBIE SHANGHAI 2024

W.ﬁ?ﬁE Exhibiti Data

2023 AR EHE Visitors Data

AR

36,570

Professmnal Buyers:36,570
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Domestic audience distribution data
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Purpose of the visit
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EXCITING EVENTS
DURING THE SAME PERIOD
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%Eﬁm Exhibition fees

PR AERR AL

Standard booth

9m?2(3mX3m) FHRAL | 36m?itefa

Bare stand

B3 FRER( (3mX3m) FHES (3mX3m)
Region region Standard booth Bare stand
I_\Az e 2 2 —_— 2 2
138005T (9ni) /13800 RMB (9ni) || 13807T/ni /1380 RMB/ni
o BB | 128005 (9n?) /12800 RMB (9ni) | 12805T/ni/ 1280 RMB/ni

& 1. BFAFARAMYE10%TT;
2. TRERAI3MX3m; ECE: Etk. 1Bk, . —RWE. ST REIREE;
3. JeniE i, TRARE.

1, double opening booth extra 10% yuan;

2, standard booth 3mX3m; Configuration: coaming board, fascia board, carpet, one table and
two chairs, spotlights and power sockets;

3, bare ground 36m starting rent, no display equipment configuration.

‘%’?'Jf"% (BE£27):RF140mm X210mm)

3 H= 23 E bl LaRr&

RMB 12,000 | RMB 10,000 RMB18,0007t 50007t/73 5K RMB 8,000 180007T/50001

(R31295X410mm)

SREARBEETI

SR (L8) BRATE

i ik EETIPIRAR3670S RiERES£406E
8 1:86-21-5161 9878

EXRAHFF(VE) 189 1719 1768
E-Mail:396820206@qqg.com



